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A) YyBctBYyeTe nu Bbl AaBreHue co CTOPOHbI PblIHKa B OTHOLLUEHUM LieH Ha
rleKapcTBeHHble cpeacTBa, Bxoasawme B cnucok XXHBJIC?

A) Do you feel the pressure from the market with respect to pricing of EDL products?

Oa

Yes

80%

Oa

Yes

20%
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B) YyBcTBYeTe N Bbl AaBneHne co CTOPOHbI PbIHKa B OTHOLUEHUM LieH Ha
nekapcTtBeHHble cpeactBa, HE Bxoasawwue B cnucok XXHBJIC?

B) Do you feel the pressure from the market with respect to pricing of NON-
EDL products?

HeT
No
Yes
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C) NepecmoTpenu nu Bbl TpaHcdepTHbIE LeHbl Ana Bawen poccunckon
KOMMaHuM B pe3yribTate
HeaaBHUX U3MEHEHUUN B nopsake n npakTuke LeHoobpasoBaHuA?

C) Have you revised transfer prices for your Russian company because of
the recent changes in the pricing regulations and practice?

Yes

HeTt
No
PaccmaTpnBaem Takon BapuaHT
L . 55%
Considering a revision
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D) EcTb nn y Bawen rpynnbl B Poccum 3apernctpupoBaHHoe
npeAcTaBMTeNIbLCTBO (OeUCTBYylOLLEe
Wnv HegeucTByroLlee)?

D) Does your group maintain a registered representative office in Russia
(active or dormant)?

Oa

Yes

86%

HeT 14%

No
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E) PaccmaTpuBaeTe nu Bbl nepeBo hyHKUMN MapKeTUHra U peknambl B
npenocraBuTesribCTBO?

E) Do you consider transfer of marketing and advertising functions to the
representative office?

Oa, paccmaTpuBaem nepeBo B umetoLleecs
npeacTaBUTENbLCTBO 0
Yes, we consider the transfer to the existing OA)
representative office

[a, paccmaTtpuBaem 1 rotoBbl AN 3TUX Lernen
pernctpupoBaTb NpeAcTaBUTENIbLCTBO

3%

Yes, we consider the transfer and are ready to register
a representative office for this purpose

HeT, He paccmaTpuBaem unu paccmatpuBaem B
KayecTBa "nocriegHero” BapuaHTta

0
No, we do not consider the transfer or may consider it NGNS )/

only as the last resort

B HacTosilwee BpemMsa (pyHKLMA OCyLLeCTBINAETCA
MpeactaBuTENHLCTBOM

Wil

Currently the marketing and advertising functions are
performed by the representative office
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F) Kak B HacTosiLiee BpeMsl OpraHM3oBaHa MapKeTUHroBas U peKknamMmHas

neaTtenbHocTb B Poccun?

F) How is the marketing and advertising function currently arranged in

Russia?

Yepes npeacraBUTENbCTBO MHOCTPAHHOWM
KOMMNaHuUU

Through a representative office of a foreign
company

Cob6cTBEHHbIE pacxoabl POCCUMCKOWN
KOMMNaHuu

Through the Russian company and the
respective expenses are considered as its own

Poccuiickas KoMnaHus OKasblBaeT yCnyru
WHOCTPAHHOW KOMMaHum

Through the Russian company engaged under
a service agreement with a foreign company

PricewaterhouseCoopers

40%

44%

16%
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G) Ecnun mapkeTMHroBas u peknamMmHasi 4efTeNIbHOCTb OCyLuecTBIsieTCA

POCCUUCKON KOMMNaHUeNn No AoroBopy o6 okasaHUM yCnyr ¢ UHOCTPaHHOM
KOMNaHUen:

G) If the marketing and advertising functions are performed by the Russian
subsidiary under a service agreement with a foreign company:

Mbi1 o6naraem takme ycnyru HOAC

We apply Russian VAT to the service fee of the I3%
Russian subsidiary

MbI He obnaraem Takue ycnyrn HC

: . 0
We do not apply Russian VAT to the service fee -25&

of the Russian subsidiary

Mbi He paGoTaeM no goroBopy 06 okasaHuuK ycnyr

service agreement
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H) Kakas doopma areHTCKMX OTHOLIEeHMUN, Ha Baw B3rnsag, morna Obl ObITb

npuemnema
ana Bawewn komnaHun?

H) Which form of agency relations you believe may potentially be

implemented by your company?

Mol BbiCTynaemMm B Ka4YecTBe areHta MHOCTpaHHOro
nocTaBLUUKaA

We act as an agent of the foreign supplier

Mbl BbiCTynaem B KayecTBe areHTa AUCTpubbLIoTOopa
no 3aKynke

we act as the purchase agent of the distributor

MbI peanusyem ToBapbl Yepes areHTa
(amcTpmubbloTOpa)

We sell goods through an agent (the distributor)

Hu oAMH N3 BO3MOXHbIX BAPUAHTOB areHTCKUX
OTHOLLUEeHMN HaM He noaxoauTt

neither of the agency structures may be applicable to
our company
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I 8%

I 3%

I 8%

- J
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1) Mony4aeT nu Bawa KoMnaHUA 60OHYCbIOT MHOCTPAHHbLIX NOCTaBLMKOB 3a
AOOCTUXEeHUe onpeaeneHHbIX YCIOBUA AOroBOPOB KyNfiM-Nnpogaxu ToBapoB?

|) Does you company receive bonuses from foreign manufacturers for
achievement of conditions pre-set in the supply contracts?

Ha, paamepbl 60HYCOB, Kak npaBuIo, He
npesBbiwatT 20%

Yes, the bonuses usually do not exceed
20%

Oa, pasmepbl 60HYyCOB, KaK npaBuIo,
npesBbiwarT 20%

Yes, the bonuses usually exceed 20%

HeT, Mbl He nony4yaem 60HyCbI OT
nocTaBLUUKOB

No, we do not receive bonuses from foreign
manufacturers
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I 3%
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J) PaccmatpuBaeTte nm Bbl BO3MOXHOCTb OpraHusauum npon3BoacTBa B
Poccun?

J) Do you consider the possibility of establishing production in Russia?

Y Hac yxe ecTb npousBoAacTBO B Poccum - 8%
We already have production facilities in Russia

Oa, Mbl yXXe B npoLecce opraHu3aLlumn Takoro

npousBoAcTBa - 8%

Yes, we are already in the process of settling these
production facilities

[a, Mbl roToBbl pacCCMOTpPETb TaKyt0 BO3MOXHOCTb - 8%
Yes, generally we are ready to consider this option

HeT, 3TO He BXOAMUT B HaWM NNaHbl

I /5%

No, we do not plan this
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K) MoHpaBunca nm Bam cemunHap?

K) Did you enjoy the seminar?

[a, oyeHb noHpaBuncs!

Yes, very much!

[a, o4yeHb-04eHb NoHpaBuncs!!!

Yes, very-very much!!!

9TO Nyywnm ceMmnHap, KOTOpbIn A Korga-nmbo
nocewan!

This is the best seminar | have ever attended!
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16%

34%

50%
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